COS Las Vegas

A sure bet in Las Vegas

The fastest growing city in the country now has one of the newest qualitative
facilities, Consumer Opinion Services Las Vegas

8 Top notch recruiting, local knowledge, attention to detail and an expe-

§ rienced professional staff make Consumer Opinion Services (COS) an
easy choice for fielding projects in this market.

Located in a business park just seconds from the airport and minutes
to the fabulous Las Vegas strip, access for both clients and respondents
is very easy and avoids the peak traflic areas.

Car service is available for airport-facility-strip transport.

The focus facility has three individual focus group suites, two of which
combine to create an auditorium size room capable of seating up to 50
respondents for large scale projects.

The cornerstone of qualitative research is recruiting, and COS goes to
great lengths to ensure that your recruits are qualified and on time for
your project. Respondents are typically screened, rescreened

~ by a supervisor, then rescreened again during confirmation calls, to
ensure that all are qualified and articulate.

Other COS facilities are located in Seattle and Portland.

The company has been in market research for more than 50 years.

- * Project design, management and complete qualitative services
* Comfortable Focus Suites with client lounges

| * Dedicated Living Room style suite.

* Digital Audio and Video recording

* Respondent arrival status monitoring

* Focusvision Videostreaming & Videoconferencing

* Video Interclipper services

* Classroom size space with test kitchen

* Wireless internet and client office support center

* Field Intercept, convention/event and off-site services/staffing

Contact:

Jim Weaver or Tom Champion
Jim@consumeropinionservices.com
Tom.Champion@consumeropinionservices.com

702.644.9330

Consumer Opinion Services
Market Research Since 1960

1860 Pama Lane, Suite 200, Las Vegas, NV 89119



Consumer Opinion Services Inc.
1860 Pama Lane Suite 200
Las Vegas NV 89119
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